
MARKETING PARTNERSHIP GUIDELINES

Marketing Partnership Guidelines

These guidelines should help you to find the right tone for your communication with your
audience in connection with our partnership. Overall there are two key principles that
everyone needs to adhere when dealing with (potential) investors:

● It is essential that no investment recommendation is provided.
● All communication shall be done in an honest, clear and not misleading way, and

acting in a professional and fair manner at any time is a matter of course.

Therefore please read the following guidance carefully.

I. What is an investment recommendation?
Art. 3 (1) No. 35 of the Market Abuse Regulation (Regulation (EU) No 596/2014) defines
it as:

"Information recommending or suggesting an investment strategy, explicitly or implicitly,
concerning one or several financial instruments or the issuers, including any opinion as to
the present or future value or price of such instruments, intended for distribution channels or
for the public".

Sounds complicated? It really isn't. Let's break it down into pieces:

There are certain conditions that have to be fulfilled in order to fall under the
definition of investment recommendation:

1. This is about the character of the information. It has to be a suggestion or
recommendation. The sole provision of information (non-judgmental only
informative) is not considered investment recommendation.

2. The information recommending or suggesting has to refer to an investment
strategy. In other words, you are in scope of investment recommendation if you
propose, directly or indirectly, an investment decision.

3. The investment strategy is concerning one or several financial instruments or the
issuers. Financial instruments are Stocks, ETFs, ETCs (e.g. Gold) or other ETPs
(e.g. Crypto) or derivatives. Issuers are, for example, BlackRock with their iShares
products, Coinshare with their crypto offering or Goldman Sachs with their
derivatives.

4. Investment recommendations include any opinion as to the present or future value
or price of such instruments. If a statement on prices or their development is made
in connection with the instruments described above, this is an investment
recommendation. It is not even necessary to make a recommendation or
suggestion in this context.

5. The intention for distribution channels or for the public is always given since it
can be assumed that you are addressing an unspecified group of people. Distribution
channels include articles, the traditional media, or social media.
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II. What is the problem with investment recommendations?
There is a potential to mislead (potential) investors. Therefore investment recommendations
must be done in a specific way and are usually done by firms like banks, brokers or also
financial analysts which need to comply with certain disclosure requirements by law (e.g.
disclose identities, present recommendations in an objective way, disclose all relationships
or circumstances that would impair objectivity, etc).

III.What does honest, fair and not misleading mean?
1. Honest means that the audience has been provided with sufficient knowledge and all

relevant information has been mentioned that is of interest to the audience and their
investment decision.

2. Fair means that the content of the meaning must be clearly expressed. The
information must not disguise or weaken important points, statements or warnings. In
this context, information must not be expressed in an unclear manner. The
information must be presented in a way that is understandable to the audience. The
target group is private investors; their knowledge and experience must be taken into
account in the communication. The complexity of the financial product about which
you are providing information must also be taken into account. In case of doubt,
further explanations are necessary for more complex financial products.

3. Not misleading means that the information provided must not be incorrect, but also
that no relevant information may be omitted. Exaggerations should also be avoided.

IV. Examples for phrases to avoid in communication with a
public audience
Don’t make any false promises or give investment recommendation like shown in the and
don’t use statements below:

“Invest now in *named stock*.”
“I would suggest you to invest...”
“You need to act like this...”
"Oh you are young, you should look into these stocks..."
"You have too much cash, you should look into these products..."
“Learn how to profit with my help.”
"Buy Apple stock."
"Buy tech stocks via this particular ETF."
“You should build a portfolio with broadly diversified iShares ETFs”
“Invest in CoinShares ETPs”
“Buy the dip and invest in tech stock”
“You should invest in the shown financial instruments”

The examples provided herein are non-exhaustive and for illustration purposes only and not
fair, not honest and misleading information might sometimes be dependent on several
factors. Therefore, we recommend you to consider the specific circumstances on a
case-by-case basis.
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V. Scalable Capital standard disclaimer
The following note should be placed prominently in every content published. This can
be done in the video/static content description, at the point where Scalable Capital is
linked or, if appropriate, in the video itself.

German:
“Die in diesem Beitrag enthaltenen Äußerungen, Kommentare und sonstigen Inhalte sind
auch dann, wenn einzelne Emittenten oder Finanzinstrumente genannt werden, nicht als
Anlageberatung zu verstehen und stellen weder direkt noch indirekt eine Empfehlung oder
Aufforderung zum Kaufen, Halten oder Verkaufen eines Finanzinstruments oder eine
diesbezügliche Beratung dar.”

English:
"The statements, comments and other content contained in this article, even if individual
issuers or financial instruments are mentioned, are not to be construed as investment advice
and do not constitute, directly or indirectly, a recommendation or solicitation to buy, hold or
sell any financial instrument or any advice relating thereto."

VI. Scalable Capital risk disclaimer
The following link of our risk information in the appropriate language shall be placed
in your caption of every content published in regards to the promotion of the Scalable
Broker. So that people who want to get more detailed information can have direct
access. In case it cannot be placed in the caption, it has to be placed in the actual
content with the same font-size as the rest of the text.

Germany: https://de.scalable.capital/risiko
English: https://en.scalable.capital/en/risk
Italy: https://it.scalable.capital/rischio
Spain: https://es.scalable.capital/riesgo
France: https://fr.scalable.capital/risques
Netherlands: https://nl.scalable.capital/risico-van-beleggen

For a shortened version of the risk disclaimer you can also use:

Germany: Kapitalanlagen bergen Risiken
English: There are risks associated with investing
Spain: Invertir conlleva riesgos
Italy: Investire comporta dei rischi
France: Investir comporte des risques
Netherlands: Er zijn risico's verbonden aan beleggen

In case you promote the interest rate offered on the PRIME+ Broker subscription, you
have to add the following disclaimer:

Germany: *Konditionen unter scalable.capital/zinsen

https://de.scalable.capital/risiko
https://de.scalable.capital/en/risk
https://it.scalable.capital/rischio
https://es.scalable.capital/riesgo
https://fr.scalable.capital/risques
https://nl.scalable.capital/risico-van-beleggen
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English: *Conditions apply scalable.capital/interest
France: *Conditions sur scalable.capital/interet
Spain: *Condiciones en scalable.capital/rentabilidad
Italy: *Condizioni sua scalable.capital/interessi
Netherlands: *Voorwaarden via scalable.capital/rente

VI. Checklist for publishing
Find below a checklist of the main rules that any financial promotion from our
partnerships marketing must follow. Please note this checklist is not exhaustive and
that fulfilling it will not discharge you of your applicable legal obligations.

BE FAIR - no misleading headlines, and no unfair comparisons. Partners should not
hide important information by using small print. Our partners need to make sure that
they display risk warnings in a clear and visible way.
BE CLEAR - about any charges, fees or risks.
AVOID MISLEADING - ensure that promotions are balanced. Partners can not place
too much emphasis on the benefits associated with a product without also
highlighting the relevant risks. Always look for complete, relevant data and add
proper warnings when using data (see risk disclaimer guidelines herein).
UNREALISTIC EXPECTATIONS - the information shall not include the name of any
competent authority in such a way that would indicate or suggest endorsement or
approval by that authority of the products or services offered by Scalable Capital.
KEEP UP TO DATE - all the irrelevant information or old terms need to be replaced
and updated.
HAVE A DISCLAIMER - make sure your content has the correct disclaimer present
SEND FOR APPROVAL - please send all content pieces to us for approval before
publishing.

Disclaimer
These Marketing Partnership Guidelines do not constitute legal advice. You are responsible
for knowing your own obligations and following all the relevant applicable laws. In case of
doubt, we strongly encourage you to seek your own legal advice.

Questions? Don't hesitate to get in touch with your contact person, or email us at
partnerships@scalable.capital

http://scalable.capital/interet
http://scalable.capital/rentabilidad
http://scalable.capital/interessi
http://scalable.capital/rente

